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QTL LAUNCHES FINES-BASED CONSUMER CONFIDENCE AND TRUST PROGRAM.
IRVINE, Calif., Sept. 21/ -- Quality Testing Labs (QTL) launched a Licensing Program designed to create real Consumer Confidence and Trust. Organizations that adopt the Program agree to adhere to a clearly defined Code of best business practices and to Financial Penalties as well as compensation to Users for Code violations.

“Organizations asking consumers to simply trust them is not working” commented Rob Cummings, QTL’s founder. “With growing public rebellion regarding Privacy, Security, Disclosure and other issues, a Program that includes financial penalties for clear violations of a Code administered by a third-party seems to be a viable solution effective worldwide. Organizations and their web Sites that clearly state their practices and policies and agree to be penalized for violations show real commitment. Fines validate the Licensee’s commitment and make the Program work. Actions speak louder than words and QTL feels its Licensing will provide a higher level of real trust than any other form of advertising or promotion while it will improve and/or showcase an Organization’s practices.”

QTL’s founders believe that the failure and/or poor results of many Organizations is a direct result of lost confidence in their Products and Services, as well as growing distrust of their practices. QTL’s Licensing Program (see www.qualitytestinglabs.com) is its first initiative to improve this situation. Fines are the only way QTL believes Organizations will be able to prove they can be trusted and are committed. 

QTL Licensing eases major Consumer concerns – Privacy, Security, Disclosure policies, and others. The Program benefits Consumers while it helps Licensees gain real Consumer confidence and identify specific problem areas. 

Through licensing of its QT Mark and its program, QTL is attempting to initiate a movement towards better business practices. Disclaiming all liability no longer seems to be effective and consumers, becoming increasingly aware of the issues, appear to be rebelling.

QTL hopes it can soon enable Licensees to include affordable and adequate Site and User Liability Insurance Coverage to further increase Consumer Confidence and extend greater protection to Consumers and Licensees.

An independent third-party Licensor, QTL has chosen not to have any partners that could cause inherent bias. Its hope is that Organizations will recognize the value of QTL Licensing and choose to adopt the Program on their own before consumer confidence erodes further and governments legislate stricter regulation.

In an age of failing dot coms and other Organizations involved in existing and emerging technologies, Quality Testing Labs (QTL) believes it has a solution to what it sees as the major problem Organizations face: a lack of Consumer Confidence and Trust. Why? Recent stories that have aired on shows such as MSNBC and as well as those that have appeared in print regarding Privacy, Security and Disclosure of Practices as well as personally identifiable information. The public is becoming increasingly aware of the issues and appears to be rebelling for good reason.

In a recent case the FTC was forced to attempt to block a major online etailer from auctioning off its private customer data in its liquidation, even though the major online etailer continued to display its Privacy Statement indicating it will not do so. Ultimately there was no market for this information due to the negative publicity the auction generated and a lack of buyers willing to take the risk. This is not the only such case nor is it the entire problem QTL is addressing.

Sites are routinely hacked and the information contained within them is stolen and abused. Security for many Sites is inadequate. Other mission-critical sites perform upgrades during peak periods, disallowing customers to access vital information. And others disclaim most if not all responsibility for critical aspects of the services they offer – such as data loss, misuse or abuse of information, unavailability, non-disclosure of what they actually do with customer data, how secure their secure transactions are, what happens when they fail and in their liquidation... and the list goes on.

Is there any wonder why Customers are leery and concerned?

Through licensing of its QT Mark and its underlying program, QTL is attempting to make the Organizations and their Internet Sites better, safer, and more reliable and initiate a movement towards that end. QTL firmly believes its comprehensive Licensing program, along with the adequate and affordable User Liability coverage it intends to enable Sites to provide will prove to be the key ingredients necessary to regaining and increasing Consumer Confidence. Increased Consumer Confidence, in turn, will attract more consumers to Organizations, their Internet Sites, Products and Services, and make users feel more comfortable with using them. Aside from Consumer Confidence, the QTL Program inherently builds greater Consumer loyalty and trust.

Via agreement with QTL and subsequent display of the QT Mark, Sites agree to be held accountable for the promises they make to their users/consumers. Furthermore they agree to financial penalties for verifiable violations and to be bound by a set of fundamental business ethics and practices all businesses – offline or online - should adhere to. This seems to QTL to be the fastest and perhaps only means that Consumers can regain real trust.

To display the QT Mark, Sites must agree to the QTL Code of Ethics, which covers the fundamentals of Internet best practices and procedures including the promises the Sites themselves make to their Users. The QTL Code of Ethics (which pops up in a window from the licensee’s site or, in the case of off-line products and services can be seen on the QTL Site or in printed form), also includes financial penalties for non-compliance. Some Licensees will eventually be urged to carry User Liability Coverage to cover Users in the event of personal harm or damage to them resulting in use of the QTL Licensed Site, Service, Product or Organization. QTL also provides a Complaint mechanism giving Users the ability to resolve issues quickly and amicably. This combination gives Organizations and their Sites much greater credibility, and users much greater confidence in them.

According to Rob Cummings, co-founder of QTL, “The QT Mark resolves the major concerns of Internet users today, even for those who want to use free services. QTL’s mission is to provide the ultimate in consumer confidence. Sites carrying the QT mark are able to assure and will soon be able to insure potential users the data stored on QTL Licensed Sites is safe, secure, reliable and the services stated are provided by a qualified Organization with integrity, honesty, and responsive customer service. QTL Certification and Licensing alleviates the critical and qualified user concerns that appear to be current major roadblocks to user acceptance. In addition, QTL does this at a very reasonable cost for all the concerns it alleviates and the high level of consumer confidence it provides.”

Gil Pulliam, QTL’s other co-founder said “we felt that the only way to make the QTL program effective was to create an entity which was completely free of partnerships and their inherent biases. If, for instance, we partnered or were involved with Microsoft, Netscape, Oracle, Sun, Intel, or any other, we would not be able to act as an independent entity on behalf of the Sites or their customers. Even our potential association with the user Liability Coverage provider will be separate and independent of QTL.”

Initial targets for QTL include Sites providing data storage, application service providers, hosting services, e-commerce services, and others involved in mission critical tasks as well as any form of user data storage or information. QTL is also developing Licensing Programs for off-line Products and Services. Currently in talks with insurance providers offering worldwide coverage, QTL will attempt to enable Sites to obtain affordable and adequate Site insurance as well as User liability Coverage, insuring users of sites up to $100,000 per incident (or more in special cases).

About Quality Testing Labs (QTL) – 

Quality Testing Labs, Licensor of the QT Mark, is an impartial, independent and self-governing body founded in June, 2000. QTL’s mission is to make the Internet more reliable, dependable, and hold sites 100% accountable for the promises and covenants they make to their users. Its program gives users the confidence they need to rely on the services QTL licensees provide, while, in the near future, enabling QTL Licensed Sites the insurance they need to be more fully covered. QTL strongly believes the result of the additional consumer confidence its QT Mark brings will enable sites to generate more customers, as well as stronger customer relationships. More information about Quality Testing Labs and the details of its Consumer Confidence Program can be found at www.qualitytestinglabs.com.
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