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QTL LAUNCHES FINES-BASED CONSUMER CONFIDENCE AND TRUST PROGRAM.
IRVINE, Calif., Sept. 20 /PRNewswire/ -- Quality Testing Labs (QTL) launched a Licensing Program designed to create real Consumer Confidence and Trust. Organizations that adopt the Program agree to adhere to a clearly defined Code of best business practices and to Financial Penalties as well as compensation to Users for Code violations.

“Organizations asking consumers to simply trust them is not working” commented Rob Cummings, QTL’s founder. “With growing public rebellion regarding Privacy, Security, Disclosure and other issues, a Program that includes financial penalties for clear violations of a Code administered by a third-party seems to be a viable solution effective worldwide. Organizations and their web Sites that clearly state their practices and policies and agree to be penalized for violations show real commitment. Fines validate the Licensee’s commitment and make the Program work. Actions speak louder than words and QTL feels its Licensing will provide a higher level of real trust than any other form of advertising or promotion while it will improve and/or showcase an Organization’s practices.”

QTL’s founders believe that the failure and/or poor results of many Organizations is a direct result of lost confidence in their Products and Services, as well as growing distrust of their practices. QTL’s Licensing Program (see www.qualitytestinglabs.com) is its first initiative to improve this situation. Fines are the only way QTL believes Organizations will be able to prove they can be trusted and are committed. 

QTL Licensing eases major Consumer concerns – Privacy, Security, Disclosure policies, and others. The Program benefits Consumers while it helps Licensees gain real Consumer confidence and identify specific problem areas. 

Through licensing of its QT Mark and its program, QTL is attempting to initiate a movement towards better business practices. Disclaiming all liability no longer seems to be effective and consumers, becoming increasingly aware of the issues, appear to be rebelling.

QTL hopes it can soon enable Licensees to include affordable and adequate Site and User Liability Insurance Coverage to further increase Consumer Confidence and extend greater protection to Consumers and Licensees.

An independent third-party Licensor, QTL has chosen not to have any partners that could cause inherent bias. Its hope is that Organizations will recognize the value of QTL Licensing and choose to adopt the Program on their own before consumer confidence erodes further and governments legislate stricter regulation.
For more information see http://www.qualitytestinglabs.com.
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